Course name: MRK 2230: Social Media & Consumer Engagement
Division: Business / IT (BPS)
Project: Strategic Planning Process
Community Partner: Dayton Performing Arts Alliance (DPAA)

LEARNING OBJECTIVE
Online and Offline Consumer Motivational and Behavioral Theories: Students will summarize offline and online
consumer motivational behaviors and theories, and demonstrate communication approaches and techniques for
managing an online and offline community.
Online and Offline Networking and Relationship Building Skills: Students will apply copywriting, script
development, online communication and focus group facilitation skills to solve branding and reputation problems.

PROJECT DESCRIPTION
The Dayton Performing Arts Alliance (DPAA), which includes the
Dayton Philharmonic, Dayton Opera, and Dayton Ballet, is in the
midst of a strategic planning process. One of their primary
objectives is to improve their approach for listening to the
community. The DPAA partnered with our MRK 2230 class to
organize and lead two “Taste of the Arts/Community
Conversations” during this semester-long project.
In Week 3 of the spring semester, three representatives from
DPAA’s Strategic Planning Team attended a kickoff meeting with
our class. The objective was for DPAA to provide an overview of
the project and allow students to interact with team members
and ask questions about the project. Following the meeting, our
class began preparing a plan for organizing the focus groups.
They provided input to the DPAA team on potential locations,
town hall format and potential questions. Several weeks later,
the DPAA team returned to our class and had a chance to
discuss the plans in further detail and provide feedback.
The first Taste of the Arts/Community Conversation was held at
Centerville High School on Sunday, May 12th, 2017. 288
participants were delighted to view performances from the
Dayton Philharmonic, Dayton Opera and Dayton Ballet. The
performance included audience favorites such as Eine Kleine
Nachtmusik, Suite from Carmen, Divertimento, and “Dies
Bildnis” from the Magic Flute. Following the performance, 71
attendees stayed and actively participated in the Community
Conversation. As a follow-up, DPAA representatives attended
our class to hear about insights from the students and discuss
what worked well and identify improvement opportunities for
the next event.
The second Taste of the Arts/Community Conversation was held in the Library Loggia at Sinclair Community College on
Thursday, March 23, 2017. 87 students, faculty and staff attended the concert and 23 individuals participated in the
Community Conversation. Guest violinist Yevgeny Kutik and Dayton Philharmonic Concertmaster Jessica Hung performed
pieces from Yevgeny’s new album “Words Fail” and an excerpt from John Williams’ Schindler’s List arranged by Ms. Hung
for two violins.
DPAA invited and arranged for all of the students (and guest) to attend a Masterworks Concert at the Schuster Center on
Friday, March 24, 2017. Students had the incredible opportunity to receive a backstage tour beforehand from one of the
Philharmonic violinists. This was truly an amazing opportunity to learn about the architectural design of the Schuster
Center and the musicians’ experiences for students and the professor.
Similar to the Centerville performance, DPAA’s Chief Marketing Officer and the Philharmonic’s Concertmaster attended
our class for a debriefing with the students. In addition to hearing the students’ feedback, our DPAA friends were
genuinely interested in the students’ future career goals. It was wonderful having them come to our class.
DPAA representatives came to our class on Thursday, April 27th, 2017 to hear the students’ final presentation. Titled
appropriately, “The Voice of the Patron”, the students prepared a very detailed report that consisted of an Executive
Summary, Project Overview, Key Insights from the Community Conversations, Experience Reflections, and Transcripts/
Recordings of the Community Conversations. They also prepared a wonderful Prezi presentation containing highlights
from their report.

RESULTS

“…Marketing is more of a group effort than an individual
project. The report that we made and focus groups that we
held could not have been done alone. The last thing I
learned from my experience is that the more I get to
experience real world marketing projects, the more I like
marketing. When I started this degree, I didn’t know if I
would pursue marketing as a career, but with each
additional experience I lean more towards continuing with
marketing after I graduate.”

“I really enjoyed this class. We were able to get real world
experience in a classroom setting. Working with the DPAA
organization, we learned how to interact with
professionals, gain experience in working with a non-profit,
and be involved in our own community. We saw our
results in a real economical setting also. Our class had
learned how to organize and split up the work load
appropriately. Most students would only receive this
opportunity through outside volunteer work or through
internships and employment. I am very grateful to have
the opportunity that this class and DPAA gave us. Using
what we previously knew, and what we learned during our
class, we were able to give the best effort in conducting
this project.”
“While working on this client project I learned in a
marketing perspective that not everything is as it seems.
This meaning that first starting working with the DPAA I
thought the only people who were interested in the
performances and the arts, especially the philharmonic,
ballet, and opera were older, affluent individuals. But, after
experiencing the DPAA and the arts myself I came to be proven wrong, because a lot of individuals, including myself
were younger, and with less money than a stereotypical arts lover I imagined. From doing marketing research I was
able to find out that a lot of the people who are consumers of the arts do not live in Downtown Dayton, nor do they
want to go there. The target market changed from the stereotypical old person to someone of the X and Y generation
with an interest in the arts. From using social media it was easy to see how many people interact with what we had to
say. A lot of people saw, shared, and liked what we had to say and what the DPAA had to offer.”

Profiles can be viewed online at ctl.sinclair.edu

OUTCOMES
All of the students in this course are
studying Business Management/Digital
Marketing. Based on their discussions at
the final presentation, this experience
appears to have solidified their career
choice. From a pedagogical standpoint,
the engagement level for this class was
extremely high so we can assume that
utilizing service learning or client-based
projects is a highly effective best
teaching practice. Students have a
vested interest because they are
applying concepts from the classroom to
a real-live client. DPAA was a wonderful
business partner and we hope to
continue
this
excellent
working
relationship in the future!
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