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LEARNING OBJECTIVE
In this project, students were expected to complete a
mapping project for a non-profit. Students meet with
the client multiple times during the semester to consult
with an individual or team, collect data, create maps,
and present maps to the client.

PROJECT DESCRIPTION
The objective of this project was to assist the “Third on
Third Outdoor Market Team” to identify and locate
each parcel of property along east Third Street in
Dayton. Marcus produced maps to give a visual
representation of which parcels were vacant/occupied,
taxed delinquent, and how each parcel was zoned. In
addition to comprehensive maps of the area, Marcus
took photographs of each property (over 100),

provided an individual map of the parcel, and provided
specific information about the property and linked it to
the Auditor’s website. This work was presented to the
client (Peter Benkendorf of Dayton Collaboratory). This
work will be used by the team to inform their approach
to economic development along the corridor. Marcus
Students worked 35 hours on this project.

RESULTS

Peter Benkendorf (supervisor) was so pleased with
Marcus’ work that he added another column to the
performance rating “way above average”. Clearly, the
project was successful from a learning perspective.
What did the student learn? (1) economic growth in
the neighborhood is linked to social factors; (2) the
importance of completing a model of a project using
sample data before embarking on a large project; (3)
key to project success is ‘attention to detail’. Accuracy
matters! (4) On-going communications (setting
expectations) is critical to project success.

OUTCOMES

What did you learn about working in the
community,collecting data and/or mapping? What did
you learn about yourself? I learned that there are
dedicated citizens to the eastern side of Dayton, which
want to see it grow and flourish. I noticed that the
potential for economic growth is large when compared
to the current economy along East Third Street. In my
opinion, for this economic growth to be implemented,
there needs to be a number of social barriers that need
to be crossed in order for the community to be strong
enough to support this growth potential. I also learned
that when collecting large amounts of data and
producing maps, it’s in your best favor to collect sample
data and produce a model of the project. I have learned
this concept before via different text books and class
projects, but this would be considered my real life
experience that one seldom forgets.
What surprised you about this experience? This
experience brought a whole new perspective on different
levels of detail and the accuracy of data. When I started
this project, I expected to do a certain amount of work,
at a certain level of detail. The more that I cleaned up my
data, the more surprised I became when I noticed how
much more data there was to clean up. There were so
many perspectives to consider when collecting data that
if I wanted to produce a map that was as close to true as
possible, I had to surpass my initial attention to detail to
satisfy my own expectations.
How might you have approached this project
differently? As discussed earlier, I would have collected
a sample data set and focused on a certain percentage of
the project to generate a model in hopes to work out all
the bugs that ultimately consumed a lot of my time on
this project. I would have also discussed in greater detail
with Peter, my contact from East Third Street, his
expectations from my data collection. We had discussed
many different avenues of which I could travel, but I
would have liked to know the exact things that he was
looking for. In the end, I feel that I produced what he had
wanted.
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